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The following Dallas-Fort Worth chief marketing officers have 

been recognized for enhancing and elevating the field of mar-
keting within major corporations. As chief marketing officers, they 
possess knowledge, skills, creativity, and other qualities that are mis-
sion critical to their respective company’s current and future success.  
Additionally, they influence and inspire others by way of sharing 
their time, talent, and wisdom for the betterment of the marketing 
profession. Advertising had no bearing on how these chief marketing  
officers were selected. The marketing professionals featured here have 
provided and verified the information contained in their profiles.



heryl Adkins-Green serves as Mary Kay’s chief marketing of-
ficer. She leads the company’s global marketing strategy, new 
product development, advertising, digital marketing, social 

media, and customer insights to drive long-term growth and support 
the more than 2.5 million independent beauty consultants. As CMO, 
her goal is to strengthen Mary Kay’s position as an irresistible beauty 
brand around the world.

Since Adkins-Green joined Mary Kay Inc. in January 2009, she has 
been instrumental in developing the product portfolio strategy that is 
generating a sustainable stream of innovative skin care, color, and fra-

grance products. She is driving the 
development of digital marketing 
and social media tools that enable 
independent beauty consultants 
to successfully sell Mary Kay prod-

ucts anytime, anywhere. Outside of the office, she supports The Mary 
Kay Foundation and is a member of the Dallas Museum of Art board 
of trustees.

Sheryl Adkins-Green 
Chief Marketing Officer, Mary Kay
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ichael Grasso is chief marketing officer of TXU Energy a 
subsidiary of Energy Future Holdings Corp. Since 2009, 
Grasso has managed a fully integrated marketing and sales 

organization that has driven the evolution of the TXU Energy brand 
in the ultra-competitive Texas market. He has focused on enhanc-
ing customer experiences, expanding into new channels including 
web, mobile, and direct sales, as well as leading product innovation, 
energy management solutions, and self-
service for TXU Energy’s residential and 
business segments.

Prior to joining TXU Energy, Grasso 
was founder and principal of Heights 
Marketing, a brand strategy and market-
ing consultancy that worked with technology services companies and 
marketing and advertising agencies. Previously, he was senior vice 
president of brand management with USAA, leading all acquisition 
and member marketing across the insurance, banking, investment, 
and member services business lines. Grasso spent 15 years working 
across a wide range of leadership roles with AT&T, including building 
and launching AT&T U-verse.

Michael Grasso
Chief Marketing Officer, 
TXU Energy

M

TOP CMOs
Chief Marketing Officers 2013

66  D CEO APRIL 2013

S p e c i a l A d v e r t i s i n g S e c t i o n





aula Puleo is executive vice president and CMO for Michaels 
Stores in Irving. She and her team are responsible for the devel-
opment and execution of a fully integrated, multi-channel mar-

keting strategy. Since joining Michaels in 2010, Puleo and her team 
have established a strong presence in the social and mobile space, ad-
vanced direct and digital marketing, and established Michaels.com as 
a true source of inspiration, value, and creativity. Customers can now 
engage with the brand in a true omnichannel manner.  

Under Puleo’s leadership, her team has partnered with many lo-
cal Dallas organizations including Dallas Children’s Theater, Texas 
Rangers, Cooks Children’s Hospital, Boys & Girls Club, Starlight 

Foundation, Dallas Mavericks, GoRed for 
Women, and the AT&T Performing Arts 
Center. Prior to joining Michaels, Puleo 
was the EVP of strategy and enablement 
for Rapp and served as director of cus-
tomer marketing for Limited Brands. 
She has also served as a partner at Pep-

pers and Rogers where she successfully worked with companies such 
as Ford, Nordstrom, and Neiman Marcus on developing and execut-
ing customer-centric strategies. She also worked at American Express 
and The Reader’s Digest on loyalty and direct marketing strategies.

Paula Puleo
Executive Vice President 
and Chief Marketing Officer, 
Michaels Stores
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om Santora is chief marketing officer and senior vice president 
of sales for Omni Hotels & Resorts where he oversees all aspects 
of sales, marketing and brand strategy for the award-winning 

luxury hotel company.
Since joining Omni in 2008, Santora has driven a strategic plan 

across all disciplines and communication channels that have helped 
evolve the brand’s position and drive top 
line revenue. He has more than 25 years of 
experience in the hotel industry.  Prior to 
joining Omni, he was executive vice presi-
dent of sales and marketing at Viceroy Ho-
tel Group, where he established the com-
pany’s two iconic lifestyle brands, Viceroy 
and The Tides. He also worked for 16 years 
with Marriott International. Santora was named “One of the Top 25 
Extraordinary Minds in Sales & Marketing” by Hospitality Sales & 
Marketing International (HSMAI).

Tom Santora
Chief Marketing  
Officer/Senior Vice  
President, Sales,  
Omni Hotels & Resorts
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